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EDITORIAL BACKGROUNDER

THE B.M.C. ADVANTAGE

How an Unconventional Audio Brand Realized its Vision of High-End Products at Affordable Prices

The Sum of its Differences, B.M.C.’s Modular Designs and Streamlined Marketing Have Led to Elegant, Upgradeable, Startlingly Priced Components

PARKER, CO, Mar. (date), 2011 — When Bernd Hugo and Carlos Candeias, two highly experienced audio designers and corporate audio manufacturer executives from Germany, founded Balanced Music Concept (B.M.C.) Audio, their new company, as a German-registered factory in China, their intention was to build a different kind of high-performance audio manufacturer. B.M.C. products would be innovative, elegant, upgradeable, easy to set up and run, superbly constructed, musical sounding, sought by consumers, profitable for dealers, quick to ship — and affordable.

Now, as B.M.C. introduces a line of new audio components exclusively distributed in North America by Audio Imports of Parker, CO, the company is solidly on the road toward achieving its vision — exceptional high-end equipment at affordable prices. How they are achieving this lies in B.M.C.’s many differences from more conventional manufacturers. 

The B.M.C. Advantage is the sum of these differences, as well as the way they are balanced to create a strong, supple company able to synergize its strengths, and pass the savings to consumers. B.M.C.’s differences include the broad audio technological and marketing experience of its founders and managers, sophisticated designs, proprietary technologies, uninflated prices, a unique relationship with dealers, and a fresh perspective able to knit these elements into a company committed to musical excellence and affordable pricing.

First Principles

Before B.M.C., both Hugo and Candeias had established successful audio companies and accumulated decades of experience running them. Candeias, in particular, had produced a string of award-winning audio components his company, Candeias Audio Electronics, sold to other manufacturers, and would be able to supply to B.M.C.

B.M.C. also adheres to design principles that, over the years, Hugo and Candeias had learned add value to products, including:

· Modular Construction, which addresses the challenge of constantly developing technologies. Even in the high-end components, today’s state-of-the-art components can become totally antiquated tomorrow. That won’t happen with B.M.C. selections. Each of B.M.C.’s products can be upgraded to preserve their state-of-the-art performance, and preserve consumers’ investments. 
· Analog Performance, which helps listeners experience sound as it was meant to be, crystal clear with an inner quietness that leaves more space for details, colors and a three-dimensional soundstage. For example, B.M.C.’s symmetric MCCI Phono MC, a balanced, passively equalized moving coil phono pre-amplifier, makes music sounds like music again without digital music’s shortcomings at the high end. 
· The Belt Drive — as in the highest quality record players, and now in B.M.C.’s BDCD1 Player/Transport. The quintessence of both worlds, the player’s music sounds not digital, but warm and powerful as if it were from an analog source of sound.

Unique Technologies

B.M.C.’s line includes three 200-Watt, distortion-avoiding power amplifiers: the AMP C1 Stereo Integrated Amplifier ($7,990), with variable amplification and input choices; the AMP M1 Mono Power Amplifier ($15,580/pair), boasting like the others a gigantic 2-KW ring-core transformer; and the AMP S1 Stereo Power Amplifier ($7,790), with balanced Current Injection to increase audio signal purity. 

Also available are the MCCI Phono MC ($3,890), a balanced moving coil phono pre-amplifier; the belt-driven BDCD1 Player/Transport ($5,790); the DAC1/PRE (D/A Converter/Preamp) ($5,790), which delivers music that lets listeners forget its digital origins; and the RC1 All-Aluminum Remote Control ($270).

B.M.C. further enhances its products with proprietary technologies Hugo and Candeias developed over the years, providing their new venture with extraordinary technical depth. These technologies include:

· Superlink — A signal transmission mode that requires more than the usual number of cables but skips any coding process. The result is a more intense link to the music, a wider and more realistic soundstage, and the ability to hear more details.
· Digital Intelligent Gain Management — Circuitry that recalibrates amplifier gain without downgrading the input signal. DIGM eliminates the need for a preamp circuit, and lets a DAC connect directly to an amplifier. Other benefits include a short signal path, low noise, and the ability to reduce noise and distortion by adjusting volume.
· Load Effect Free Technology (LEF) — Circuitry that achieves high output and high quality audio reproduction, and is unaffected by faults on the transistor side. Benefits include less noise in DAC circuitry and more efficient amplification.
The Sum of its Differences




 

                       B.M.C. sees itself as an entrepreneurial company able to synergize a variety of factors: its factory in China, new applications for its proven technologies, dense technology modules that are hard to copy, Germany-based marketing operations, streamlined sales and distribution, and the identification of a high-end audio sector (exceptional, affordable products) not being served by the market.














                   On the sales side, for example, B.M.C. dealers need only buy one set of products, reducing their investment and need for additional inventory. The customer pays the stocking importer/distributor, and the product ships quickly to the customer. In addition, B.M.C. maintains an inventory of all its products to support their dealers and distributors, eliminating shipping delays.
“Our advantage is the sum of our differences,” said Carlos Candeias. “Our policy has been to go to our roots and use our technology on different levels. From manufacturing and financial points of view, everything was all there. But it was the fresh point of view we have brought that has made them work, and the balance that makes us strong.”

Post Script: Only one month after taking on the B.M.C. line, Aaudio Imports had already placed its second order…
About Audio Imports

Based in Parker, Colorado, Aaudio Imports is a leading supplier of truly world-class high-end audio products to top quality dealers. Its high-end manufacturers, selected from companies around the world, also stand out from the crowd, and include Acapella in Germany, Audiotop in Switzerland, Bergmann Audio in Denmark, Einstein Audio Components in Germany, Isoclean Power in Hong Kong, Lansche Audio and Millennium Audio in Germany, Stage III Concepts in the U.S., Thomas Labusga of Germany, Weizhi Precision in Taiwan, and  Ypsilon Electronics in Greece. Aaudio Imports dealers are true music lovers, selected for their product knowledge, listening skills, and desire to seek out only the best for their customers. For further technical information, visit Aaudio Imports’ website at www.aaudioimports.com.

For further press information and high-resolution images, please visit www.JBStantonPressRoom.com. 

For further technical information, please visit B.M.C. Audio’s website at www.BMC-audio/de/en.
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